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Purpose
The pilot was done to see if we could use developers’ app descriptions in the Store design for Blue. If we couldn’t reuse the text, how much effort is required to create new text?
· Total number of apps analyzed: 50
· App description text that passes: 18
· App description text that fails: 32
Constraints
Initial guidance from LCA is that we can’t reuse or modify developer-provided PDP text for promotional purposes, so instead of fixing PDP text by editing, for this pilot we created new text for each app (that sometimes paraphrases the original).
Quality bar for passing
The developer provided text needs to:
· Clearly describe what the app does
· Have no distracting grammatical errors or obvious typos
· Meet minimum requirements for Windows 8 voice and tone
· Have no weird formatting, such as egregious use of all caps, exclamation points, asterisks, and so on
Findings
· The failure rate means we can’t automatically take PDP text and publish it. Some degree of manual quality assessment, editing, and/or rewriting will be required.
· The average amount of time it takes to assess and rephrase a single app’s descriptive text is approximately 1 hour and 15 minutes, with 30 minutes for assessment and rewriting, 15 minutes for a copyedit pass by another writer, 15 minutes to validate the content using our tools, and 15 minutes to validate the content on the “preview” site (if available) and/or the live site.
· Game descriptions are harder than average to write because of the specialized vocabulary (more likely to need to install app and use it to be able to describe it). Games are more frequently featured than any other app, so the average time to create text in practice might actually be more than 1 hour and 15 minutes.
· Good original descriptions are hard to rewrite because they already say what they should clearly and concisely. Creating new, unique text that’s just as clear and concise is what’s challenging.
· Some apps include text that claims the app is “the best” at something. Using this text in unaltered form might make it seem like an endorsement from MS as “the best,” when it might be one of many similar apps we feature.
· Some descriptions include reviews/testimonials/endorsements from thirds parties (for example, “It’s like a cheap version of Kinect and it’s a lot of fun.” – CNET). 
· Some descriptions include technical, legal, and contact information which isn’t really appropriate for an app description.

